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Overview
1. new algorithm for ranking 
2. a way to personalize search engine queries 

• Data 
• Method 
• Experiments
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unsuitable format for machine learning algorithms 
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Retrieval Function



Optimization problem
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Online
• training - 216 queries 
• evaluation – Combination (Learned + random SE)





Conclusion
• Ranking SVM can successfully learn an improved retrieval 

function 
• function automatically adapts 
• Good results – taking the best of all search engines  


